
Project Brief
1.) Brand & Positioning
Conceptualizing the name and visual identity of this campaign. Not just giving it any old logo and slogan, but 
conducting the research and brainstorming enough to ensure it resonates with the appropriate audience. 

2.) Animated Video
The most time-consuming, but also most important creative asset we can produce. This will be the funniest, 
most share-worthy element of the campaign. It will encapsulate the entire brand and mission in 90-120  
seconds, with the objective of enticing people to visit the site and learn more. 

3.) Interactive Web Site 
Fun, inviting environment that expands the universe of this campaign, corrals content, entices sharing, and 
connects interested visitors with partners. This is where we’ll make a smooth, in-voice handoff to partners 
and any other resources helpful in enabling them to pursue teaching. Visitors will engage with the site, enter 
some information, and produce custom results to their location, field of study, age, or others. 

4.) Sharable Static Infographics
Bite-sized illustrations, statistics, jokes, or other easily shared pieces of visual content. They supplement the 
animated video as viral materials for Tumblr, Twitter, Facebook, Instagram, etc. 

5.) Social Media Campaign 
In addition to the copy available for partners in the resource kit, Cultivated Wit will handle the actual roll-
out—button pushing, lever pulling, hashtag monitoring, and so forth—for the first three weeks of the cam-
paign before handing it off to the 100Kin10 team. 

6.) Live Appearances & Public Championing 
In print, on TV, and live at public multiple events like SXSW, we’ll help serve as de facto spokespeople for this 
campaign adding extra thrust to its marketing and ensuring that the focus is continually placed on the cam-
paign’s central mission and its partners/supporters.  

7.) Resource Kit
An online database of all the necessary tools, assets, research, and advice to aid partners in integrating the 
campaign into their own site and social media feeds. We’ll want this kit to serve one role as a utility, but 
equally important will be its role as an education tool for partners to learn more about this target demo-
graphic and how to best engage with them. 

8.) Live Workshop
For contributing partners in San Francisco at 100Kin10’s May summit, Cultivated Wit will run a half-day 
workshop on effective digital marketing and share lessons learned from the execution of this campaign. 


